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Healthy Food Co., Ltd.

T191-0024 REFEAHFHHFEF1-34-3
1-34-3 Manganiji, Hino-city, Tokyo, 191-0024, Japan

TEL:042-581-1191
http://www.healthy-food.co.jp/
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1-34-3 Manganiji, Hino-city, Tokyo, 191-0024, Japan

TEL:0120-236-977
http://www.healthynetwork.co.jp
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Suzhou Healthy Food Co., Ltd.

215021 HFMTE£EREFMNAETHE2 SERAE1902E

Room 1902, International Building, No.2 Suzhou Avenue West,
Suzhou Industrial Park, 215021, China

TEL:+86-512-6761-9080
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Corporate Philosophy

Supporting the “joy of eating”

Eating is an essential part of living, and one of the fundamental joys of life.
However, illness, disability, or aging can cause people to face difficulties with
eating. Our desire is to help such people to feel the joy of eating. This is the basic
stance of the Healthy Food Group. Thus, we provide comprehensive support not
only for the people to whom our food products are intended, but also for their
families and medical/nursing care providers. In the Healthy Food Group, corporate
operations and social contribution have the same meaning. The activities of each
and every member of our company are thought over and carried out with a constant
consideration of how to help people.

A Message from Our President

It is our desire to support a world in which people can live their lives in peace of mind and enjoyment.

With the current acceleration of super-aging society, issues of eating have
become even more important. Under such circumstances, we are pursuing
both nutrition and ease of eating of meals at hospitals, nursing care facilities
and home, including consideration of the method of provision, more than ever
before. The result of these efforts is the creation of an environment that
improves people’s health and lifestyle so that they can live in peace of mind.
This is the ideal goal of the Healthy Food Group.

This requires the development of food products that have superior nutritional
value and are easy for customers to purchase. Environmental improvements

to enable provision of appropriate food products at appropriate timing are also
important. Furthermore, provision of information to ensure appropriate use of
food products is also essential. These things are necessary to create a safe
and reassuring food environment for customers. We are working in
cooperation with medical and nursing care institutions to achieve such an
environment from all aspects from development to provision of food products
and even provision of information in medicine and nursing care.

Takashi Kuroda, President & Chief Executive Officer
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Business Development

We provide high-quality products and services through a growing network.
Wholesale business providing hospitals and nursing care facilities with products that customers need.
Manufacturing business creating new products based on the need of the customers. Mail-order
business providing products to customers undergoing diet therapy at home after discharge from
hospital. Overseas businesses to meet the needs in other countries, primarily in Asia. The Healthy
Food Group is making comprehensive expansion of business in the field of food products for medical
and nursing care facilities. The Healthy Food Group’s greatest strength is its network of information in
these 4 areas of business. Since we established in 1959, we have been repeatedly making changes
and constantly taking on new challenges to lead the industry.
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HEALTHY NETWORK-

© Product development
@ Home delivery to patients under home care @
© Sell of products to hospitals and other facilities

in the Greater Tokyo Area (4]
@ Global market development ()

@ Information exchange with opinion leaders
@ Follow-up of discharged patients @ @
@3 Follow-up of hospitalized patients

@ Spreading of medical trends

® Individual needs

® Sharing of medical and nursing care information

@ Spreading of industry trends @ 2 [3) ®
On-site needs

© Provision of information and products

@0 Global standard feedback ®
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Wholesale Business

We earn the trust of our customers with high expertise and detailed response.

Wholesale business providing products for up to 4,000
hospitals and nursing care facilities in the Greater Tokyo Area.
Our sales representatives, who have extensive knowledge on
the use of our wide range of products to meet various
nutritional needs and medical conditions, visit hospitals and
other facilities to present our products. Moreover, we carefully
introduce the use of our products through workshops and
meal-preparation exercises and provide a wide variety of other

services such as giving out information to help with nutritional
guidance and holding exhibitions and seminars led by experts.
Our detailed and thorough response to orders and inquiries has
earned us high reputation from our customers.
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Manufacturing Business
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Thickening agents, jellifying agents, soft foods, thickened beverages
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Nutrient fortified foods

Low-protein foods, low-calorie foods

We have a firm driving ethics of creating products that do not compromise on taste and quality.

We have developed many great products based on the latest
information from experts working at the front line of medicine and
opinions from medical personnel. Our ability to promptly recognize
customer’s needs and achieve timely commercialization of our
products is due to the strength of our wholesale business and our
overall group network. Even for food products with special
properties, such as those intended for people suffering from
dysphagia or malnutrition, we are very particular about the taste. It

is our aim to produce safe food products that give satisfaction to
all, both to the customers who eat our food products, and also to
their family members or others who provide them with our food
products. We also take thorough measures in hygiene and quality
control. Our products are sold by distributors throughout the
country.
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Mail-Order Business

It is our pleasure to help our customers enjoy a satisfying
Mail-order business provides products to customers continuing
diet therapy at home after discharge from hospital, via
home-delivery services. We are proud to be Japan’s largest
mail-order business providing food products to hospitals and
nursing care facilities, and we deliver products to more than
310,000 places each year. We produce catalogues of three
separate varieties of products —“Hatsu-ratsu Food Products”,
“Iki-iki Food Products”, and “Niko-niko Food Products”—and
also operate an online store. In addition to products, we also
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dietary lifestyle.

publish a great deal of information from expert supervisors and the
latest information from academic societies, those catalogues are
widely used for nutritional guidance, etc., at 18,000 medical and
nursing care facilities throughout the country. We continue to
implement innovations to make it easy to select items or make
easy-to-understand presentations of items from a wide variety of
products.

© "Hatsu-ratsu Food Products": Food products to hospitals and nursing care facilities

@ "lki-iki Food Products": Low-protein foods, etc.
© "Niko-niko Food Products": Low-calorie foods, etc.
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Overseas Business

We will continue to spread Japanese nursing care foods throughout the world.

Japan, which has the oldest population in the world, is
gathering the latest findings in the areas of nursing care and
diet therapy. Utilizing the know-how that we have acquired in
Japan, we are branching out to other countries that also have
rapidly aging population. We are providing products and
services to countries such as China, South Korea, and
Singapore, and are expanding the field of Healthy Food
globally. We will continue to work together with other countries

to provide support for people who have problems with eating,
both in Japan and overseas.



